
GANDIABLASCO awards the winners of the 15th International Outdoor Furniture Design Contest

Valencia, November 2022.– After the break forced by the pandemic, GANDIABLASCO is once again recognizing and 
supporting the creativity of young talents passionate about design and outdoor life through the 15th edition of i ts International 
Outdoor Furniture Design Contest.

On this occasion, the applicants faced the challenge of designing a functional and innovative outdoor office. The proposals 
had to meet three fundamental requirements: they had to be original and original, industr ial ly reproducible, and produced 
without using any plastic material that was not 100% recyclable.

The deliberation of the Jury at La Casa Gandiablasco

The aim was to create outdoor workspaces priori t izing cri teria of versati l i ty, f lexibil i ty and dynamism. Ideas closely related to 
the global context of recent years, with the COVID-19 pandemic marking our l ives and changing the way we live and work.

In this f i f teenth edit ion, the experts who evaluated the candidatures were José A. Gandía-Blasco Canales, president and 
creative director of Gandia Blasco S.A.; Álvaro Matías, CEO of ALMADÁS and director of Madrid Design Festival; Marta 
Alonso and Imanol Calderón, architects and founding designers of Mayice Studio; Marisa Santamaría, researcher, teacher 
and disseminator of global design trends; and Mariví Calvo and Sandro Tothil l, co-founder and creative director at LZF, and 
co-founder and CCO at LZF (National Design Award 2020).

The award-winning designs were Midsommar, by Estudio NMASA Design —which won f irst prize—, Humpys, by Eduardo 
Mora Castedo —recognized with second place—, and Eclipse, by María Pía Palacio, Mariana Paccieri and Lucia Rush —
deserving of a special mention—.



Midsommar, by Javier Masa Rodríguez (Spain). NMASA Design Studio

Midsommar is an outdoor col lection formed by four pieces of furni ture that play with the indoor-outdoor and work- leisure 
dichotomies. I t al lows transforming the terrace into a mult ipurpose meeting space, ful l of possibil i t ies, where nothing is only 
what i t seems: the main table, for example, maintains an outdoor essence invit ing to enjoy a meal “al fresco”.As Marta Alonso 
and Imanol Calderón of Mayice Studio said, “Working outdoors is a luxury.”

This design “looks beyond, taking into account the special si tuation we live in, reacting to adapt to the needs of the future” 
according to Mariví Calvo and Sandro Tothi l l of LZF. The components of Mayice Studio, for their par t, insisted: “i t stands out 
for i ts freedom and adaptation to different environments.”

Midsommar. First prize of the 15th GANDIABLASCO Contest

Javier Masa Rodríguez. NMASA Design Studio



Humpys, by Eduardo Mora Castedo (Spain).

The 2nd prize in the competi t ion is defined by i ts simplici ty and versati l i ty: 
a single typology that offers mult iple possibil i t ies. Composed of two joined 
cylinders molded in 100% recyclable polyethylene, i t functions as a desk, can 
be used by one or two people in an informal meeting, i ts ergonomics al lows 
relaxed postures for moments of rest... And it also takes up l i t t le space, is 
l ightweight and easily stackable. A project that has delighted the jury for i ts 
improvisation, courage and freshness.

As Marisa Santamaría explains, “we are gradually becoming accustomed to 
uncer tainty, which leads to a constant concern to accommodate new trends and 
advances in design to the speed of transformation of labor needs. Resolving the 
tension between working at home, nomadic working and the new office concept 
is the challenge for design brands today and as they evolve into the future.” 
Humpys is the solut ion to these types of changing si tuations.

Humpys. Second prize of the 15th GANDIABLASCO Contest

Eduardo Mora Castedo



Eclipse. Runner-up of the 15th GANDIABLASCO Contest

María Pía Palacio, Mariana Paccieri and Lucía Rush

Eclipse, by María Pía Palacio, Mariana Paccieri and Lucia Rush 
(Argentina).

The special mention of the 15th Gandiablasco Contest went to the 
Eclipse panel. The original lat t ice al lows the creation of int imate 
functional environments to favor concentration and creativi ty, easi ly 
conver t ible into spaces that favor interconnection and cooperation. 
Marisa Santamaría emphasized the benefi ts of working outdoors: 
“i t improves per formance and eff iciency, we must take into account 
these new areas to create dynamic, f lexible and adaptable elements. 
Nomadic and mult ipurpose designs that can change posit ion and 
create different environments for dif ferent t imes of the day or type 
of activi ty.”

José A. Gandía-Blasco Canales, for his par t, recognized Eclipse’s 
abil i ty to “conceive the exterior in an integral way, creating spaces.” 
Something fundamental for GANDIABLASCO and which can be seen 
in some of i ts most innovative designs, such as the ELECTRIFIED 
PERGOLAS.



This edit ion of the GANDIABLASCO International Outdoor Furniture Design Contest has been very special, after the 2021 
hiatus. A return to normali ty, to boost creativi ty and talent anywhere in the world, with an eye on the future and the innovations 
brought about by the changes produced in recent t imes and which have affected us al l as a society: with the aim of rethinking 
the spaces around us, placing value on the t ime l ived in outdoor spaces and putt ing design at the service of well -being.

The GANDIABLASCO International Outdoor Furniture Design Contest wil l return next year for i ts 16th edit ion.

From right to lef t: Inmanol Calderón, Marisa Santamaría and José A. Gandía-Blasco

The deliberation of the Jury at La Casa Gandiablasco



Working outdoors: these are the keys according to the Jury members

On light

Have you explored the terri tory of outdoor l ighting? What do you 
appreciate about the integration of your designs in outdoor spaces?

Outdoor lighting is one of our concerns, a challenge for us that 
involves the inclusion of new materials that are integrated into our 
way of “doing”.

Light changes everything. Imagination is what makes us connect the 
space in broad daylight to transform it, at sunset, into another that 
speaks of other corners and other sensibili t ies, of discovery. We live in 
the Mediterranean and this sensitivity with which we are born paints 
the spaces created by our lamps, tinging them with the peace and 
contemplation created by the breeze.

Mariví Calvo and Sandro Tothi l l, co-founders of LZF Lamps

On freedom

Among the posit ive effects that working in an outdoor work area can 
have, which would you highlight? What can young designers bring to 
these spaces?

We would highlight the freedom, the adaptation to different 
environments and climate changes, how you work with ambient l ight. 
Working outdoors is a luxury.

We like the designs for these spaces to surprise us, since young people 
have a conception of l ife sometimes because of their experiences and 
the current world we live in that other generations don’t have. We 
love the naïve part, as well as the improvisation and courage, the 
freshness...

Marta Alonso and Imanol Calderón, architects and designers, founders 
of Mayice Studio

On the enhancement of our environment

The change of perception around the idea of the off ice has changed 
radically in recent t imes. How do you experience these new trends and 
what does the “garden off ice” model suggest to you?

I  think it has to do with the approach of redesigning the world. Three 
years ago this would not have been an issue, but now things have 
changed. Today, we spend a lot of t ime at home. We have lived through 
the most complicated situation we have ever had to live through and 
we value more being at home surrounded by our comfor t. The fact that 
there is a competit ion for designers with this idea shows us that things 
have changed and that they are going to stay that way. And the fact 
that there are designers who are now able to create following this 
premise and who have this idea shows us that the world is changing. 

Álvaro Matías, CEO of ALMADÁS and director of Madrid Design Festival



On comfor t

What do you think outdoor environments bring when i t comes to 
workspaces? 

I t ’s very nice when the weather is nice to sit at your computer on a 
terrace, either in a garden or on the terrace of a café, and sit down to 
work quietly in the sun or in the shade, depending on the temperature. 
A protected space, such as a pergola, has all the essential ingredients 
of an ideal outdoor workspace.

Beyond the design of projects or col lections, GANDIABLASCO 
proposes a l i festyle. What language does the brand speak that makes 
i t understood everywhere?

We try to create spaces, furniture and pergolas that allow you to enjoy 
the outdoors in a pleasant, stylish and comfor table way. 

José A. Gandía-Blasco Canales, president and creative director of 
Gandia Blasco S.A.

On empathy

What challenges do you think workspace design is facing?

The first challenge is constant change, we are gradually becoming 
accustomed to uncer tainty, which leads to a constant concern to 
accommodate new trends and advances in design to the speed of 
transformation of work needs. Resolving the tension between working 
at home, nomadic work and the new office concept is the challenge for 
design brands today and as they evolve into the future.

Brands and designers must focus on empathetic and suggestive offices, 
they must seduce the worker and employee, generate parallel actions 
of connection between professionals, coexistence and experience, and 
constant training.

How do you think that an outdoor space contributes to well -being at 
work?

To be outdoors is to be connected with nature, even if i t is only a view 

of the sky. Human beings have a vital need to have this feeling on a continuous basis. The design elements that accompany 
comfor t and well-being have to do with innovation, quality of materials, resistance to climatic changes, durabili ty, and an 
aesthetic evolution according to the context of each time. 

I t has been proven that working outdoors improves performance and efficiency; these new areas must be taken into account 
in order to create dynamic, f lexible and adaptable elements. Nomadic and multipurpose designs that can change position 
and create different environments for different t imes of the day or type of activity.

Marisa Santamaría, researcher, teacher and disseminator of global design trends

Working outdoors: these are the keys according to the Jury members
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About GANDIABLASCO

GANDIABLASCO is the outdoor furniture brand from the Gandia Blasco Group, a family owned business based in Valencia (Spain), 

founded in 1941 as a blankets manufacturer. In the mid-90s, José A. Gandía-Blasco Canales, the company’s current President and Creative 

Director, introduced design in all areas of the company, focusing his interest on the development of furniture and outdoor accessories with 

a distinct architectural character. The expression of a lifestyle inspired by his Mediterranean roots transcended to products. Since then, the 

creation of simple and elegant outdoor spaces has set the company’s direction. The quality of their designs and the use of luxury materials 

has made way for collaborations with architects and designers of international prestige. Currently, the GANDIABLASCO brand has reached 

more than 75 countries and is internationally recognised for the quality of its furniture and the creation of contemporary environments that 

reflect its passion for outdoor living.

About Gandia Blasco Group

Gandia Blasco Group is a Valencian family company pioneer 

in the design and manufacture of outdoor furniture and spaces, 

alongside the creation and handmade production of designer 

rugs through its three brands: GANDIABLASCO, GAN and 

DIABLA. Founded in 1941 by José Gandía Blasco, its journey 

has been marked by constant reinvention and the promotion of 

design culture. The company is chaired by José A. Gandía-Blasco 

Canales, a member of the second generation of the family and 

artistic director of GANDIABLASCO.

Headquartered in Ontinyent (Valencia, Spain) and present in 75 

countries, the company is in the process of expansion and carries 

out continuous experimentation and innovation in collaboration 

with renowned designers.

Within the framework of its strategy of social responsibility and 

environmental sustainability, Gandia Blasco Group is committed 

to the durability and circularity of its designs based on the use 

of recyclable and recycled materials and, through the GAN 

Women Unit social initiative, emphasizes in the preservation and 

updating of artisan techniques and in promoting the economic 

independence of the craftswomen communities of rural India with 

which the brand collaborates.
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